LABAN]
- /J LAXTLA

* "ALABAMA MOUNTAIN LAKES
TOURIST ASSOCIATION

3rd QUARTER 202025
t wO{ L59b¢CQ{ wOt hw¢ (¢
AMLA BOARD OF DIRECTORS

(Time span covered April thru June 2025)
July 22, 2025
The Logan Room
Sheffield, AL

ALABAMA MOUNTAIN LAKES TOURIST ASSOCIATION



INTERNET ADVERTISING

Digital Marketing Report by Compass Media

Performance HighlightsThis month, the campaigns generated a totall8{552clicks to the website.
Google Display
The display campaign resulted6r026 clicksand 98,360 impressions

The average clietrough rate (CTR) of 6.13% wh856.6%above the industry average for display of 0.53%. Thep@gorming
ad group, Unique adventure podcast,jenerated2,379clicks andt8,142impressions.

Saturdaysgenerated the most clicks, aiednesdaysad the highest clickhrough (CTR) rate by day of the week.

Mobile devicesgenerated the majority of clicks 89.64%

The topperforming geolocation wa€hicago, ligenerating385clicks and’,746impressions. The demographics that provided
the most clicks werenalesand the35-44 age group.

Facebook/Instagram

The Facebook campaign resulted in a total @26clicks andl41,840impressions. The average chitkough rate wa238%

above the Facebook average of 1.57%.
The campaign also resulted 726 post reactions38 post comments, and 74 post shares this month.

¢CKSrailé IR aS0 ONRIAKI Ay GKS Yzad OftAO01la yR 0UKS Yz2ad LkRad 1
The demographics that provided the most clicks wleraalesand the65+age group.
HuntsvilleDecatur (Florence) Alvas the highesperforming geographic DMA.
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INTERNET ADVERTISING

Compass Media SEO Report

May Results Overview:
e Organic sessions experienced a significant increase of 26% over the previous month.
e New user sessions held steady over the previous period.
 User engagement improved over the previous year, with pageviews increasing by 3%.
e Average session duration increased by 12% year-over-year.
e Organic conversions increased by 30% over the previous month.

e "/romantic-getaaways-in-north-alabama" was the top landing page with 1,887 pageviews.

Keyword Performance:
e Great news! Nine of your tracked keywords are within the top 10 position.
e "things to do in north alabama" maintained position #1.
e "fishing in alabama" increased 3 positions to #11.

e The search term "noccalula falls" generated 39,773 impressions and 92 clicks.
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INTERNET ADVERTISING

Compass Media SEO Report

June Results Overview:

e Organic sessions experienced a dip in June. This can be attributed to a recent Google
algorithm update that impacted search impressions across all industries. We are actively

optimizing to regain impression share.
e Organic search remains the top traffic source, driving 62% of all website traffic.

e ‘"Jromantic-getaaways-in-north-alabama"remains the top landing page with 1,810
pageviews.

e Six of your tracked keywords are ranking with the top S position.

Keyword Performance:
e "things to do in north alabama" maintained position #1.
"bed and breakfast alabama" increased 3 positions to #7.
e "fishing in alabama" increased 1 position to #10.

e "alabama hotels" increased 4 positions to #13.
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FLAWLESS DELIVERY

Between JanuarMarch there were 9 Flawless classes 82¢eople graduated from the program.

Upcoming trainings include:

A Auburn Chambert Auburn, ALT July 2829, 2025

A Holiday InnT Mobile, ALT August 1213, 2025

A Continental Commissary Kitchent Mobile, ALT August 1819, 2025
A Gardendale Chamberr Gardendale, ALT August 1920, 2025

A Hampton InnT Daphne, ALT September 1617, 2025

A Sylacauga Chamberr Sylacauga, ALT September 2223, 2025
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INTERNET ADVERTISING

A Google Display - Ad Group Performance

Ad Group Ad ID Clicks Impressions CTR  Image Ad Preview
AML spring 2025 -unique adventure 730426349483 2,379 48,142 4.94% _
podcast 3 .
%%imeo
.‘. CENTIR gaqe
ALM spring 2025 - Trails 730426349477 2,015 28,371 7.10%
ALM spring 2025 - Unique 730426349480 1,632 21,847 7.47%
stays/getaways

i
'
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INTERNET ADVERTISING

f“‘ Facebook & Instagram Ads - Top Ad Performance

Ad

AML | Feb-Apr 25 (Trails) | Traffic (Clicks) | Geo/Int | Collage Image

AML | Feb-Apr 25 (Accommodations) | Traffic (Clicks) | Geo/Int | Collage

Image

AML | Feb-Apr 25 (Podcasts) | Traffic (Clicks) | Geo/Int | Collage Image

Mobile Preview

SEE BELOW

Link Clicks Impressions
3,061 69,289
2,471 35,800
1,967 35,643

CTR (Link Click-Through
Rate)

4.42%

6.90%

Post
Reactions

401

188

135

Post
Comments

20

KES TOURIST ASSOCIATIO

Post Shares

24




INTERNET ADVERTISING

f,u, Facebook & Instagram Ads - Top Ad Performance [Cont.] -1

Ad Mobile Preview Link Clicks Impressions CTR (Link Click-Through Rate) Post Reactions Post Comments Post Shares

AML | Feb-Apr 25 (Accomodations) | Traffic (Clicks) | Geo/Int | Carousel @ o  ix 11 306 3.59% 1 1 1

AML | Feb-Apr 25 (Podcasts) | Traffic (Clicks) | Geo/Int | Carousel

9 480 1.88% 1 0 0
©
AML | Feb-Apr 25 (Trails) | Traffic (Clicks) | Geo/Int | Carousel 7 322 2.17% 0 0 0
Total 7,526 141,840 5.31% 726 38 174

e o
Tralle

The Year of
Trate e
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INTERNET ADVERTISING

Compass Media SEO Report

Google Analytics v4: Top Traffic Channels by Sessions

Account: AMLA | Filter: All Users

01 May - 31 May, 2025 01 Apr - 30 Apr, 2025

@ Organic Search 16,543 ¥ @ Organic Search 13,090
(60.57%) ““\J (40.66%)

) Direct 7,631 > i Direct 5,724
(27.94%) (17.78%)

@ Paid Social 1,328 @ Paid Social 6,521
(4.86%) (20.25%)

@ Paid Search 1 \/ @ Paid Search 5,222
(0.04%) (16.22%)

@ Referral 863 B Referral 87
(316%) (2.72%)

@ Organic Social 762 @ Organic Social 555
(2.79%) (1.72%)

@@ Unassigned 166 @ Unassigned 138
(0.61%) (0.43%)

@ Cross-network 1 @ Cross-network 50

(0.16¢

W Ema 0.02%) @ Email 16 _

‘ (0.05%)

@ Organic Video ﬁU.Cﬂéﬁﬁ @ Organic Video 3

Total 27,312 (100%) Total 32,196 (100%)
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INTERNET ADVERTISING

Compass Media SEO Report

Google Analytics v4: Top Traffic Channels by Sessions

Account: AMLA | Filter: All Users
01 Jun - 30 Jun, 2025 01 May - 31 May, 2025
" @ Organic Search 5,865 @ Organic Search 16,543
\“‘ (60.57%)
& @ Direct @ Direct 7,631
(27.94%)

@ Paid Social @ Paid Social

B Referral @ Referral

@ Organic Social @ Organic Social

@ Unassigned 109 @@ Unassigned 166
(0.43%) (0.61%)

@ Paid Search 5 @ Paid Search 11
(0.02%) (0.04%)

@@ Organic Video 6 @ Organic Video 2
(0.02%) (0.01%)

@ Email 2 @ Email 5
(0.01%) (0.02%)

=) Cross-network 0 I Cross-network 1

Total 25,283 (100%) Total 27,312 (100%)
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INTERNET ADVERTISING

IPW Activation Sponsorship
Digital Splash Screen

IPW Activation Sponsorship
Digital Banner Ad
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INTERNET ADVERTISING

Business Alabama
Digital Banner Ad, Digital Ad and Sponsored Email
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PRINT ADVERTISING

Hartselle Living Magazine Ad Spring Travel Planner
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PRINT ADVERTISING

Alabama Foodie Magazine

A FLAVOR-PACKED ADVENTURE
AWAITS INNORTH ALABAMA

Barbecue. Wine. Beer. Wild Bites. One Delicious Destination.
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PRINT ADVERTISING

Alabama Living Magazine Alabama Magazine
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PRINT ADVERTISING

HydrofestAd
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PRINT ADVERTISING

HydrofestBanner
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North Alabama Film Advertorial

NORTH ALABAMA

In just two years, the North Alabama
Film Office has emerged as a rising
star in Alabama’s creative economy,
helping turn the scenic beauty,
historic charm, and cinematic
backdrops of the region into a go-to
destination for filmmakers across the
country.

Since its launch, the Film Office
has played an instrumental role
in supporting productions across
North Alabama's 16 counties. From
independent films and streaming
series to commercials and
documentaries, the organization
has helped location scouts and
production teams navigate the
region's landscapes, logistics
and local partnerships with ease.
Its work is creating new job
opportunities, boosting tourism and
bringing national attention to the
state’s northern gateway.

2 DESTINATION FILM GUIDE

A key to the Film Office’s success
has been its ability to build strong
relationships—not just with film
professionals, but with city leaders,
location owners and community
members who make filming possible.
From coordinating permits to
connecting producers with local
talent, the office serves as a trusted
guide for anyone locking to shoot in
the region.

FEATURED LOCATIONS

The sixteen counties of North
Alabama include Blount, Cherokee,
Colbert, Culiman, DeKalb, Etowah,
Franklin, Jackson, Lauderdale,
Lawrence, Limestone, Madison,
Marion, Marshall, Morgan, and
Winston. They are filled with
picturesque mountains, sparkling
lakes, museums, farms, cities, towns,
and other inspiring destinations.
Visit the US Space & Rocket Center,

SITE INSPECTION

PRINT ADVERTISING

Alabama Advertorial in JRNY
Magazine

SWEET HOME
OF ADVENTURES

12 TOP THINGS TO DO IN ALABAMA WITH KIDS

REBATES AND
INCENTIVES

This program is administered
on a case-by-case basis.
The film office retains the
sole discretion to determine
which projects are selected
and the amount of incentives
available to each selected
project. While there is not
a per-project incentive cap
per se, Alabama only awards
the incentive on the first $20
million of qualifying production
expenditures.

Scan to discover more of what
North Alabama Film Office offers
productions at
DestinationFlimGuide.com

the City of Athens, Smith Lake,
Cherokee Rock Village, Huntsville
Mural Trail, historic neighborhoads,
and more.

FILM CREDITS

Zero, Failure to Launch, Muscle
Shoals, Saving Harmony, The
Nocturnal Third, The One Warrior.

Think you know the Deep South? Think
again. Alabama offers far more than
porch swings and pecan pie. From
space missions to sea creatures, this is
a state where science, history and the
great outdoors all get a starring role.
Whether you're beach-bound,
nature-curious, or road-tripping with
little explorers, Alabama’s warm

I and isingly di
attractions make it one of America's
best-kept family travel secrets.

NORTH ALABAMA FILM OFFICE
Thereasa Huigan
thereasa@northalabamafiim.org
(256) 523-8766
www.northalabamatiim.org

This page, from the top: US Space & Recket
Center, Huntsville; Guif Shores.

Opposite page, clockwise from top feft: US
Spoce & Rocket Center; Gulf Shores; Keyeking
in the Guif Shores.

DestinationFilmGuide.com
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© US Space & Rocket Center and Space
Camp, Huntsville

onauts!

Calling all future
e of the larg
abilia on Earth. Familie:
¢ flight simulators, and even enrol in Space Camp
s-on experience where ki ke real NASA
recruits. It's truly thriling, highly edu
end agrammable
rockelcenter.com
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PRINT ADVERTISING

Alabama Advertorial in JRNY
Magazine

ALABAMA

Welcome to Alabama, the southern state where exquisite
scenery meets deep American heritage

THIS SPREAD,
CLOCKWISE FROM
THE TOP: Cheaha
State Park, located
catop of Cheata
Mourtain at 24071
above sea levet, Gult
Srores; Cokdwater
Mountain ke Trall;
Lake Guasersvill;
The Modile Tensaw
River Deka ks the
largest river del%a and
wetland in Alabama.

YEAR OF TRAILS

With its forested hills, glttering lakes and

vast b ity, Alabama's cutdo:

is Alabama’s ‘Year of Tralls', an adventure
here may
constantly surprising state.

The bucol thils of the Appalachian
Mountains enter from the northeast and cut
into Alabama as far as Brmingham, bringing
with them cnematic , serpenting
cycling trails and majestic viewp: fa
densely layered landscape. And though
te flatters out further so

n a few more eye:

trails continue. As the waterw
Mobile-Tensaw Dehta apen inta the Gulf
of Mexico, there are oppartunities for
fantastic canceing o
finest birdwatching.

But start in the north, where Alabama
s at its most elevated. Few places capture
Appalachian Ala asp
Mari te Park, and yet
15-minute drive from downtown Hun

of the

perences and some

of America

ama qui fectly as

Sano &

s justa

le.

8001t above sea level 2

ng aver 1

25 here are 22 mies of hiking
and biking tr , without
having 1o travel far from the state’s biggest
city.

Cwer atthe pristine Lake Guntersvile,
the Sunset Drive Trad alow:
up splendid views of the rolling hills rather
than cimt them. This pedestrian trail cu
along the Tennessee River for almost faur

cres,

Is here ta dive In

oak

ar

mies; the sun's orange glow flarng across

the water is perfect for taking may
phatos. Nearby Gadsden Is a quaint
town flanked by the woaded Black Creek
its eight tralis praviding a
sun-dappled escape that'
mountain biking.

Contnuing south, things get a lot higher
at Cheaha State Park. Home to Cheaha
Mountain, Alabama's highest natural paint at
2,407t (734m), thes Iconic park is a favourite
with famibes in nearby Brmngham thanks
ta its holiday cot
and picric areas. There are plenty
ta tackle here too, from the easy Bakt Rock
Trall to the steeper and more challenging
Lake Trall

Down on Alabama
wilcy different. En
wide marshy wetland pierced by water
the Moble-Tersaw Deolta is America's
second.largest

small

Trails,

deal for

pes, chalets, campground

trals

Gulf, thngs are
compassing a ten-mile

iver delta and the Barti

Trall &5 the best way to see some

er 50 rare and encangered plant
and animal species Iiving here. Or head
over ta the Hugh Branyon Bax ntry
Trails ca Orange Beach, where nine distnct
dunes,
reshwater
marshes, a1 form part of a 28-mile tral
couldn't be more different from Iife at the
Gu¥'s luxury beach resorts.

ecosystems, ncluding coast;
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UNEXPECTED ADVENTURES IN NORTH AL PODC:;

88: Alabama's Best Bites: /
Lover's Road Trip with Mar
Duncan

87:Finding
Rattlesnakse

- Unexpected A«
: Unexpected Adventures in North Alabam

Apr3 « 29 min

& @ ¢

-

Apri17 « 44 min

B ®on

Craving an authentic taste of Alabama? Join ho!

In this episode, Mele
William Foster, to un
work star Martie Du

restaurant builtunde chats

landmark. Mayor Fos  latest book, "The Alabama 100: B
By
success: genuine hoy ~oad

co

William Foster >
Martie Duncan >

April Listens: 1,291
May Listens: 1,077
June Listens: 767

All-time listens: 37,781

89: Up, Up,and Away at ti
Alabama Jubilee

| Unexpected Adventures in North Alaba

May 1+ 27 min

® ©

Ever seen a hot air balloon up close? Get read

| 4 ™

J e,a Memorial Day weekend fe al tha
eyes and a ton of fun. In this episode
pilot Ken Garner about the Jubilee's fascinatir

its humble beginnings to becoming a worldw

Ken Garner >

90: Beyond The Cave: Explor
Rickwood Caverns State Parl

Unexpected Adventures in North Alabama

May 15 »

i @© o o

20 min

In this episode of Unexpected Adventures in North /

to explore the underground world of Rick

Bridc

getreaqy
Caverns State Park. Park Manage

Melea to talk about everything

>tte Bennet

cave itself to incredible outdoor scenery and wildlif

Bridgette Bennett >

> park has to offer,

91: A Legacy of Gathering
Story of Fire Tower Camp

| Unexpected Adventures in North Alaba

Jun5 - 25 min

® o o

Explore the rich family history behind Fire Tow

episode of Unexpected esin North A
joins the camp’s founc launch, to uncc
wife’s family traditions have inspired a unique

on the shore of Smith Lake. The camp reflects

Billy Claunch >

Released 6 episodes from Apdlne

of The Most Blessed Sacrament

| Unexpected Adventures in North Alabama

Jun19 « 18 min

® ©

Embark on a truly unexpected adventure as we journey to

i

Ha ille, Alabama, to explore the awe-inspiring Shrine of the
Chris arthy,

inveil the history and

Most sed Sacrament. Melea is joine

Outreach Manager for the Shrine

breathtaking details of this 13th-century Italian-ins... see more

Chris McCarthy >
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UNEXPECTED ADVENTURES IN NORTH AL PODC

Rankings it
Ranking: 1

Search Term: North Alabama
Apple Podcasts +0 Change

ACCA

expected Adventures in 2 North Jackson Podcast
rth Alabama Association of County
Commissions of Alabama

-

>SEMINOLE HEADLINES,

Warchant Podcasts featuring History Goes Bump: Ghost Dirt Talk by Buildwitt
Seminole Headlines Tours For The Mind Bulldwitt
it North Alabama Warchant.com Diane Student

Spotify Ranking: 1
+0 Change

';‘

l!::t\j,'u

Locked On Bama - The Burn Podcast by
Ben Newman

BEN NEWMAN

Hayden Alabama NASO - North

Unexpected
Alabama School for... Daily Podcast On...

Acdventures in North Podcast
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LOCATION MARKETING

Tami at the Alabama Tourism Quarterly Dallas Travel Show featuring Craig, Terri Winland
Meeting in Montgomery, AL | ___and Mickey

Wi
| ‘1 =<
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LOCATION MARKETING

Leigh Ann Underwood and Thereasa Hulgan attended
the Birmingham Bridal Show to promote North
Alabama Wedding Venues

Tina conducted interviews for the Franklin County
Junior Leadership Program

NORTH
§C e\, e | P
(Stunning| s L2

[Ty
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LOCATION MARKETING
Karen attended IPW in Chicago with the Alabama Tourism Department. She conducted over 40

appointments and while Alabama received positive feedback, there is a decline in international
visitors due to the political climate and strongU.S. dollar.
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MEMBER SERVICES

Social Media Meeting via Zoom

Working with Journalists
Brooklyn Lundy

Visit North Alabama
Social Media Meeting

Thursday, April 24, 2025 at 10am via Zoom

Join us for another social media meeting via Zoom as
Brooklyn Lundy, Public Relations Manager w/ Alabama
Tourism, talks about working with journalists
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MEMBER SERVICES

Newly Redesigned Economic Health Booklets
Thank you for helping us get these finished up!

" L00KO,,
MOUNTAN @

o ALAB,
Wheng, Vo, Gppalack; —
ian, Gdoergyn, Beging)
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FLAWLESS DELIVERY

S FLAWLESS DELIVERY

) HOSPITALITY CERTIFICATION
%’-mm;w EMPLOYEE TRAINING PROGRAM

Comprehensive Study on an Alabama Success Story

Conducted by Applies Strategies and Principles Towrism Skill Group, Marnetta, GA
March 2025 based on data from 2023-2024

74% ' ~ $4,008 ' 24%

EMPLOYER
SAVINGS
Alabama employers
save $4,008 per retained

A

The hospitality industry
witnesses a T4% annual
turnover rate - Flawlass

Emplayee performance
improved 24% for those

employes. who completed Flawless
Delivery Certification Delivery Certification.
helps to reduce it. )
15% $1,711,416 $253 million 94%

PROVIDER
SAVINGS
S1,T11.416 = the ameunt
saved by Alabama hospitality
providers far those wha went
threaugh Flawless Delivery
Cenification n 2023

Ermiplaye= salisfaction
increased 15% for those
who compbeted Flawless

Delivery Certification

Flawless Delivery
Certification could
patentially save
#labama employers
S253 million annually.

54% of Alabama
amployers plan to send
mare staff through
Flawless Delivary
Certification annially.

What is the cost to your organization to hirefonboard/train a new employee?
(wages and benefits NOT included)

$4008

Range Average Mode
$1,000 to $12,000 $4,008 $6,000

@ i
fifihp
How does Flawless Delivery Certification U.S. Turnover Rate 2024
help with employee retention?

160%
Employee Recognition 140%
120%
sense of Accomplishment T
Career Advancement Opportunities HE
60% “7
Culture of Continuous Learning A% “
Job Security and Marketability T bl

Flawless Delivery Hospitality Certification « Craig A_ Johnston, Director Warkforce Development Training & Advacacy « www FlawlessAL com

0 ol
“Flayess”

FLAWLESS DELIVERY

HOSPITALITY CERTIFICATION
EMPLOYEE TRAINING PROGRAM

Testimonials from Property General Managers

Each of our
employees came
back from Flawless
Delivery training
"charged,” happy
and much more
productive.

We plan to send
all 40 employees
through the program. Itis
a good refresher on {
common sense practices. ;
We found the length of Y
the session to be ®
perfect.

@

Our 12-person
board has noted the
professionalism and
attitude of those who went
through the Certification and

are impressed. The employees |

that went through Flawless
Delivery Certification have
raved about the program;
we plan to send more
employees to the
program.

We are having
to refund much
less to unhappy
customers due to the
skills learned from
Flawless Delivery
Certification.

1 do not have
to micromanage or
constantly look over

my shoulder to make

sure employees are
doing their job. It
frees up my
time.

Please
conduct a
Flawless Delivery
Certification
exclusively for
leaders —itis
needed!

ALABAMA MOUNTAIN LAKES TOURIST ASSOCIATION

We plan to
send 20 to 35
each year. This
Certification is so
needed - you don't
learn this material
in school.

We
witnessed a ten
percent increase in
front desk customer
satisfaction scores.




FLAWLESS DELIVERY

New Flawless Delivery ads for ARHA, Yellow Hammer and Business
Alabama \Y ‘ ~ “Something that | learned from

Flawless is how to t with
7 guests and my coworkers. | also
¥ learned how to be transparent with

myself. | hold a lot of things in

sometimes and by taking this
course, | learned how to open up.”

Shints Fabduss Holido Len Expresss
Gulfport Bleach, AL

UALITY
STOMER
SERVICE

° o
t,‘ it | “Iwill take away patience as my
[ number one. | need to have more

“I thought | was emotionally aware but turns out |

was just aware of my own emotions. I've been & : patience. | need to hear people
' COURSE 5 ./ out. Those are two things

taught to view self-care as lazy and a luxury, but

in reality, self-care is taking care of me so that | FOR FRO NT_ LI N E 74 y w;h:zlnrﬁglmh:vlinczw

can provide the best possible ven_on's of myself to J o To U R IS M ‘ . leandoit”
others and stay true to my self-mission. It is 1 thought | win emotionally sware But tuers out | g B N Tekitha Uhins Towrlom & Tl
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