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TRAILBLAZING TOMORROW: INNOVATION 
AND NORTH ALABAMA TOURISM 
 	 Join us in Gadsden on September 
18 for the Alabama Mountain Lakes 
Tourist Association’s Annual Meeting, 
a signature event that brings together 
tourism leaders, innovators and 
partners from across North Alabama.
	 This year’s theme, “Trailblazing 
Tomorrow: Innovation and North 
Alabama Tourism,” sets the tone for a 
forward-focused gathering celebrating 
creativity, collaboration and the 
incredible momentum our region is 
building.
	 “We’re excited to welcome dynamic keynote speakers including Calvin Stovall, 
CEO of ICONIC Presentations, known for his high-energy, purpose-driven 
message, and Dr. Adam J. Brooks, whose presentation, Engineered to Speak, will 
empower attendees with communication tools for success,” said AMLA President/
CEO Tami Reist. 
	 Highlights of the meeting include:
•	 PEAK Awards presentation and String of Pearl honorees.
•	 Presentation of 2026 STS Marketing College scholarships.
•	 Presentation of the 2025–2026 Program of Work and budget.
•	 Networking opportunities.
•	 Plus more!
	 Come ready to learn, celebrate and lead as we blaze new trails for tourism 
in North Alabama. Check your email for the invitation in the coming weeks to 
register. We can’t wait to see you in Gadsden!

2025 PEAK AWARD 
NOMINATIONS OPEN

[ 4th Quarter, 2024-2025 ]

  Each year, the PEAK Awards recognize 
the people, places, and programs that go 
the extra mile to move North Alabama’s 
tourism industry forward. From the 
frontline staff who create memorable 
guest experiences to the events that 
draw visitors from across the region—
and the organizations that continually 
innovate and lead—this is our chance 
to shine a light on excellence in our 
industry.
  We invite you to nominate deserving 
peers in the following categories:
• Outstanding Attraction
• Event of the Year
• Organization of the Year
• Tourism Professional of the Year
  These awards are more than a 
recognition—they are a celebration of 
the dedication, creativity, and passion 
that fuel our region’s tourism success. 
Whether you’re nominating a colleague, 
a partner organization, or your own 
team, your voice helps elevate and 
inspire others across our 16-county 
footprint.
  Deadline to nominate is August 1, 
2025. Award winners will be announced 
at AMLA’s Annual Meeting in Gadsden 
on September 18, 2025.
  Scan the QR code below to download 
the nomination form.



Dear Friends,
	 As we approach one of the most anticipated 
times of the year, I want to personally invite you 
to join us for our Annual Meeting on September 
18th in Gadsden, Alabama. This year’s theme, 
Trailblazing Tomorrow: Innovation and North 
Alabama Tourism, reflects both where we’ve been 
and the bold future we’re stepping into—together.
	 We have an exciting lineup of speakers 
who will inspire us with fresh ideas, innovative 
strategies, and a renewed sense of purpose. One 
of the most meaningful moments will be the 
introduction of our Accessibility Plan, a key 
initiative that will help open the doors of tourism 
to even more visitors, families, and communities 
across our region.
	 Each year, this gathering is a time to reflect, recharge, and recognize the 
incredible work being done across North Alabama. We’ll celebrate our PEAK 
Award winners, present STS scholarships, and honor those who’ve gone above and 
beyond with the Presidential Award and String of Pearls recognition.
	 I encourage you to come ready to connect, to celebrate, and to be reminded 
of the power of tourism to change lives and strengthen communities. Gadsden is 
ready to welcome you, and I am, too.

Alabama Mountain Lakes
Tourist Association

402 Sherman Street, SE
P.O. Box 2537

Decatur, AL 35602
256-350-3500/ 800-648-5381

@VisitNorthAL
www.northalabama.org / www.amla4tourism.com

NORTH ALABAMA COUNTIES
SERVED BY AMLA:

Blount, Cherokee, Colbert, Cullman, DeKalb, Etowah, 
Franklin, Jackson, Lauderdale, Lawrence, Limestone, 

Madison, Marion, Marshall, Morgan, Winston

EXECUTIVE COMMITTEE
Danielle Gibson - Chair

Chad Davis - Incoming Chair
Teresa White Taylor - Secretary

Jerry Evans - Treasurer
Jennifer Moore - Past Chair

Executive Committee Members
Anna Mullican, Jamie Christian,

Joy Perry, John Dersham
STAFF

President/CEO
Tami Reist - Tami@northalabama.org

Vice President of Operations
Angie Pierce - Angie@northalabama.org

Visitor Services Rep
Penne Beasley - Penne@northalabama.org

Membership Recruitment & 
Film Services Coordinator

Thereasa Hulgan - Thereasa@northalabama.org
Social Media Manager

Melea Hames - Melea@northalabama.org
Vice President of Marketing & Communications

Karen Beasley - Karen@northalabama.org
Graphic Designer & Community Engagement 

Coordinator
Randa Hovater - Randa@northalabama.org

Community Engagement Coordinator
Tina Lawler - Tina@northalabama.org

Director of Workforce Development 
Training & Advocacy

Craig A. Johnston - Craig@northalabama.org
Member Services Representatives

Mickie Collier - Mickie@northalabama.org
Leslee Herrington - Leslee@northalabama.org
Joshua Dalberto - Joshua@northalabama.org

Program Director of Alabama Bass Trail 
Kay Donaldson - Kay@alabamabasstrail.org
Tournament Director of Alabama Bass Trail
Jon Simpson - Jon@alabamabasstrail.org

Assistant Tournament Director of Alabama Bass Trail
Daniel Montgomery - Daniel@alabamabasstrail.org

Media & Communications Director
Angela Cross - Angela@alabamabasstrail.org

Tami Reist | President & CEO
Tami Reist

2 N o r t h  A l a b a m a  T o u r i s m :  J U L Y  2 0 2 5

AFFILIATE GROUPS:
Southeast Tourism Society, AGLOW, Professional 
Outdoor Media Association, Alabama Destination 

Marketing Organization, Alabama Hospitality Asso-
ciation, Alabama Travel Council,

Appalachian Regional Commission,
US Travel Assn., National Tour Assn.,

American Assn. of Retirement Communities,
Leave No Trace, Harvest Host,
Tennessee River Valley Council

TRAILBLAZING TOGETHER: JOIN US IN 
GADSDEN

Dear Members,
	 	 At AMLA, we believe that every visitor deserves 

to feel welcome, included, and inspired by their 
experience in our community. I am so proud of the 
work Tami and the team do on accessibility projects. 
This project isn’t just about infrastructure—it’s about 
intentional inclusivity, removing barriers, and ensuring 
those with accessible needs can enjoy all that North 
Alabama has to offer.

 	 	 I want to take a moment to acknowledge the 
dedication of our team. Their passion, innovation,
and unwavering commitment to creating a more 

accessible and equitable visitor experience is nothing 
short of inspiring. From researching best practices to engaging community partners 
and thinking through every detail, our staff continues to lead with both heart and 
purpose.
 	 Together, we’re not just building better tourism—we’re building a better 
community.

MESSAGE FROM THE CHAIR

Danielle Gibson | AMLA Chair
Danielle Gibson

Tami Reist, President/CEO

Danielle Gibson, AMLA Chair
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ALABAMA SCORES BIG IN SPORTS TOURISM
From Alabama News Center
	 With state-of-the-art facilities and a diversity of landscapes and resources, Alabama is winning the sports tourism game. In 
2024 the industry had more than $614 million in economic impact on local economies throughout the state, as reported in the 
Sports Alabama Annual Report. Sports Alabama is a trade association that promotes the state as a premier sports destination 
and works with its 11 member-destinations in recruiting and attracting events 
of all sizes to Alabama.
	 Last year sports tourism contributed more than $249 million in economic 
impact. While Birmingham boasts the largest share of the state’s sports tourism 
business, smaller destinations are also seeing very big impacts from the sector. 
As the market shows signs of continued growth across Alabama, several 
locations are increasing their investment by building sports tourism facilities. 
They expect more events being held in their communities and larger returns in 
the form of economic impact.
	 The 130-acre Sand Mountain Park and Amphitheater opened in Albertville 
in 2021; the city of Saraland is nearing completion on a $72 million sports 
complex on a 100-acre site. The city of Muscle Shoals has announced plans for 
a $65 million complex, and Alabama’s Beaches Sports & Events has purchased 
111 acres for a multifaceted sports tourism complex.
	 “I believe that Alabama is positioned to continue serving as host to quality events for years to come,” says Don Dukemineer, 
president of Sports Alabama and director of sports development for Decatur/Morgan County Tourism.
	 “Destinations continue to research and plan for facility growth that matches their community need, while also matching that 
community need to sports tourism goals of attracting new visitors. The work each team does helps build a new interest in the 
outdoor and recreational offerings Alabama has, while also generating economic impact for the hospitality community.”
	 According to Katy Norton, president of Marshall County Tourism & Sports, the Sand Mountain Park generates more than 
$20 million each year in economic impact and has also spurred new business activity. “Since the park opened in 2021, we have 
seen three new hotels break ground” — Fairfield Inn and Suites, Hampton Inn Albertville and Home 2 Suites by Hilton, all 
now open.
	 “We have also seen several brands come into our market, restaurants, etc., as well as a new movie theater. So, the park has 
definitely driven economic growth for Albertville and the county as a whole.”
	 The complex, which cost a reported $86 million to build, has outdoor facilities including nine turf diamonds, five turf 
multisport fields, a Miracle League field, 16-court tennis center, a 7,500-square-foot amphitheater, 18-hole disc golf course and a 
3.5-mile trail, in addition to seven playgrounds, an RV park, dog parks and a water park with a lazy river. The indoor, two-story 
Fitness and Aquatics Center houses an eight-lane indoor competition pool, four hardwood courts and 25,000-plus square feet of 
event space. 
	 The commission sees the new facilities as a means to maintain and increase sport tourism activities – and their positive 
impacts – despite the increasing local need for facilities from the rapidly bourgeoning population along the coast. A feasibility 
study estimates a year-one impact of 38 additional events that will generate a total economic impact of more than $62 million. 
In year five, that estimated impact grows to $84 million.
	 In addition to new, large complexes like these, Marshall County and Alabama’s Beaches sports authorities, along with others 
throughout the state, say Alabama’s diversity of natural resources adds to the types of events that can be hosted in the state.
	 “Location plays a key role in organizers choosing Alabama’s beaches for events,” says Michelle Russ, vice president of 
sales, sports and events at Alabama’s Beaches Sports & Events. “Our natural assets are the heartbeat of the destination. Any 
destination can have an amazing sports complex, but not every destination has 32 miles of beaches, the Gulf of Mexico, back 
bays and freshwater lakes.”
	 Norton sees the same value of the natural resources in her north Alabama destination.
	 “Lake Guntersville brings $1 billion in economic impact to Marshall County every year. In the region, including Jackson 
County and surrounding areas, economic impact from the lake is $4 billion. From a fishing standpoint, our lake’s reputation for 
producing large bags of fish consistently brings many of the tournament anglers to us.”
	 The lake is also home to HydroFest each summer. Competitors come from across the country to race at speeds up to 200 
mph. The two-day event includes five classes of speedboats.
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HOW MUSEUMS ATTRACT VISITORS IN A CHANGING WORLD

APPLY NOW: STS MARKETING COLLEGE® SCHOLARSHIP OPPORTUNITY
	 Every year, AMLA offers scholarships to send individuals to the Southeast Tourism Society Marketing College®. This 
program hosts tourism professionals for one week each year for three years in order to continue their education in the travel 
and tourism industry. Upon completion of the Marketing College® curriculum, students receive a Travel Marketing Professional 
(TMP) certification. This scholarship is for the class who will attend in 2026.

	 To apply for the scholarship, visit www.amla4tourism.com and click on the “What We Do” tab and 
select “Education”  or scan the QR code to download the application. The application is intended for 
individuals in any of their three years of Marketing College®. Applications are due before August 15, 
2025.
			   For consideration, please submit application to:
					     AMLA
			   Attn: Scholarship Committee
			   PO Box 2537, Decatur, AL 35602 

Continued from previous page. 
	 At the southernmost end of the state, the local sports and events commission is proposing a new complex in Gulf Shores, 
with a price tag of nearly $56 million for outdoor facilities and an additional $43 million for an indoor phase. Gulf Shores and 
Orange Beach hosted 142 events last year, and officials estimate a current economic impact of more than $84 million annually.
	 The commission sees the new facilities as a means to maintain and increase sport tourism activities – and their positive 
impacts – despite the increasing local need for facilities from the rapidly bourgeoning population along the coast. A feasibility 
study estimates a year-one impact of 38 additional events that will generate a total economic impact of more than $62 million. 
In year five, that estimated impact grows to $84 million.
	 In addition to new, large complexes like these, Marshall County and Alabama’s Beaches sports authorities, along with others 
throughout the state, say Alabama’s diversity of natural resources adds to the types of events that can be hosted in the state.
	 “Location plays a key role in organizers choosing Alabama’s beaches for events,” says Michelle Russ, vice president of 
sales, sports and events at Alabama’s Beaches Sports & Events. “Our natural assets are the heartbeat of the destination. Any 
destination can have an amazing sports complex, but not every destination has 32 miles of beaches, the Gulf of Mexico, back 
bays and freshwater lakes.”
	 Norton sees the same value of the natural resources in her north Alabama destination. “Lake Guntersville brings $1 billion 
in economic impact to Marshall County every year. In the region, including Jackson County and surrounding areas, economic 
impact from the lake is $4 billion. From a fishing standpoint, our lake’s reputation for producing large bags of fish consistently 
brings many of the tournament anglers to us.”
	 The lake is also home to HydroFest each summer. Competitors come from across the country to race at speeds up to 200 
mph. The two-day event includes five classes of speedboats.

	 Attracting visitors, especially younger generations, is essential to a museum’s success. Today’s museums are moving beyond 
static displays by using technology, events, and community engagement to stay relevant and inspiring.
Why Museums Matter
	 Museums preserve history, culture, and art for future generations. They educate, inspire, and offer a deeper understanding 
of the world. By conserving artifacts and offering interpretation, they provide meaningful experiences and promote lifelong 
learning.
Reinventing the Museum Experience
	 The pandemic forced many museums to rethink how they engage audiences. Static displays are no longer enough. Visitors 
now expect immersive, interactive, and personalized experiences.
8 Strategies to Attract and Engage Visitors
1. Embrace Technology (NFC and QR Codes)
	 NFC technology and QR codes give visitors instant access to multimedia content without downloading apps. These tools can 	
	 offer guided tours, interactive displays, and touch-free experiences. The result is a more personal and accessible visit.
2. Create Digital Tours
	 Digital self-guided tours enhance the visitor experience, especially for younger audiences who prefer mobile-friendly formats.
3. Make Museums Relevant to Millennials
	 Connect exhibits to pop culture, video games, or trending topics. Relevance helps boost engagement.
4. Offer Affordable Access
	 Discounts for students, families, and schools encourage visits and help build long-term loyalty.
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5. Host Unique Events
	 Art walks, music nights, food festivals, and pop-up exhibits attract new and returning visitors. Special experiences can turn 		
	 a one-time guest into a regular one.
6. Build Partnerships
	 Collaborations with hotels, local businesses, 		
	 and other museums expand reach and introduce the 
	 museum to new audiences. Cross-promotions and 	
	 joint events are especially effective.
7. Take Exhibits Into the Community
	 Outreach programs, traveling exhibits, and 		
	 partnerships with schools or libraries bring the 	
	 museum experience to people who may not visit 	
	 otherwise.
8. Invest in Social Media and Smartphone Culture
	 Museums need to be active where their audience 	
	 is—online. Social campaigns, interactive hashtags, 	
	 and selfie-ready exhibits make museums more shareable and discoverable.
	 Every museum has a unique story to tell. In today’s fast-paced and digital world, success depends on creativity, connection, 	
	 and innovation. By blending tradition with technology and outreach, museums can fulfill their mission while reaching a 		
	 new generation of curious minds.

    Three North Alabama tourism professionals have been selected to server on the 2025 AMLA Nominating Committee to 
recommend a slate of officers for the Association.
	 Nominating committee members are Chair Leslie Clines, Blount County Tourism; Sharon Holder, Decatur-Morgan 
County Tourism; and Tina Morrison, Greater Gasden Area Tourism.
	 Anyone wishing to make a suggestion for the slate please submit your request via email at: 
Chair Leslie Clines at leslie@visitblountal.com, Sharon Holder at sholder@visitdecatural.org, or Tina Morrison at tina@
greatergadsden.com by August 20, 2025. 

AMLA NOMINATING COMMITTEE ANNOUNCED

LIGHTS, CAMERA, ACTION!
	 The North Alabama Film Commission (NAFC), established in October 2023 
by the Alabama Mountain Lakes Tourist Association (AMLA), has been actively 
promoting the 16-county North Alabama region as a premier destination for 
film and television productions. Under the leadership of AMLA’s Membership 
Recruitment Coordinator and Film Services Coordinator Thereasa Hulgan, the 
commission offers resources such as information on incentives, location scouting, 
industry directories, film guidelines and support services to attract filmmakers to 
the area. 
	 In recent months, the NAFC has intensified its efforts to position North 
Alabama as a sought-after filming location by leveraging its unique landscapes and 
fostering local partnerships. Several productions are slated to film in the region, including projects requiring local sites such as 
farmhouses, churches, and murals. Notable collaborations include a gospel video shoot at Shady Grove Methodist Church on 
the North Alabama Hallelujah Trail and a recruitment commercial for submarine builders utilizing Huntsville murals. 

	 The commission has also been active in promoting North Alabama at major industry events, such 
as the Alabama Association of Regional Councils in Huntsville and the Southern Fried Film Festival. 
Additionally the NAFC sponsors the Rocket City Short Film Festival, which showcased over 70 short 
films, and the Swamp-a-thon 2.0 telethon in November, bringing live music and unique auction 
experiences to Muscle Shoals.
	 To support filmmakers, the NAFC has developed a database of film locations available on its 
website, which is continuously updated to showcase the diverse and picturesque settings North Alabama 
offers. 
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TEAM ALABAMA: ADVOCATING FOR TOURISM AT THE CAPITOL
	 Each year, Team Alabama—a united delegation of 
tourism professionals from across the state—travels to 
Washington, D.C. to meet with Alabama’s congressional 
delegation. These annual visits are a vital opportunity to 
share key priorities that impact our tourism industry and to 
reinforce the importance of travel and tourism as a driver of 
Alabama’s economy.
	 Our purpose is clear: to advocate for the policies and 
partnerships that support tourism growth, job creation, and 
economic development in communities of all sizes. These 
conversations help build strong relationships with our elected 
officials and ensure they understand the needs and successes 
of Alabama’s tourism sector.
	 We are deeply grateful for every member of Team 
Alabama who joins in this important work—and for the 
ongoing support we receive from our legislative leaders. 
Together, we’re making a difference, year after year.

FLAWLESS DELIVERY LAUNCHES STATEWIDE JOB BOARD FOR TOURISM & 
HOSPITALITY INDUSTRY
	 The Flawless Delivery program has officially launched a new statewide Job Posting 
Board, now live at flawlessal.com/careers. This free platform is designed to connect 
Alabama’s tourism and hospitality employers with Flawless-certified job seekers and 
others looking for opportunities in guest-facing roles.
	 Businesses across the state can easily post open positions in hotels, attractions, 
restaurants, welcome centers, museums, and other service-focused environments. At 
the same time, individuals who have completed Flawless Delivery training or Skills for 
Success Hotel-Ops, can use the board to find workplaces that value professionalism, 
communication skills, and hospitality excellence.
	 As hundreds of Alabamians complete Flawless training each year, the job board 
serves as a natural extension of the program’s mission—to strengthen local economies 
and improve guest experiences statewide. It also helps employers reach a motivated 
workforce equipped with real-world customer service and communication training.
	 Whether you’re hiring or job hunting, the Flawless Delivery Job Board is a 
simple, effective tool for building a stronger hospitality workforce in Alabama.
	 To post or explore current openings, visit www.flawlessal.com/careers.

Travis Harrison - Auburn Opelika Tourism, Harmony Heard – Cullman Tourism, 
Tami Reist – Alabama Mountain Lakes Tourist Association, Danielle Gibson – 
Decatur Morgan County Tourism, Shannon Brannon – Daphne Tourism, Senator 
Tommy Tuberville, Robyn Bridges – Auburn Opelika Tourism, Jennifer Moore – 
Huntsville Madison County Tourism, Beth Goodwin – Early Works Museum, Sandra 
Fuller – Lake Martin Tallapoosa County Tourism

WE HAVEWE HAVE  
YOU COVEREDYOU COVERED
Post your job or look for a
new opportunity!

Scan to PostScan to Post
a Joba Job

HIRING OR LOOKING

www.flawlessal.com

Reach Flawless-trained
hospitality professionals
Free & easy job postings
Built for Alabama's
hospitality industry

Scan to LookScan to Look
at Jobsat Jobs

NEWLY UPDATED AMLA TRAIL BROCHURES NOW AVAILABLE
	 AMLA is excited to announce the release of newly updated brochures, including the Train Depots Trail of North Alabama, 
Golf Guide of North Alabama and Motorcycle Routes of North Alabama. These latest editions showcase refreshed branding 
that gives all materials a cohesive, professional look, enhancing the way we tell the story of North Alabama.
	 A digital version is available for download from www.amla4tourism.com, click on “What We Do,” then “Resources,” 
followed by “Downloads” and select “AMLA Brochures.”
	 AMLA members who would like printed copies can request boxes by reaching 
out to one of our Membership Services Representatives and they will be happy to 
help coordinate delivery to your location:
Leslee Herrington at (256) 777-1648
Mickie Collier at (256) 309-1127
Joshua Dalberto at (256) 656-2603
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	 Join us for a free 60-minute Zoom training, Welcoming the World: How to Reach International Travelers, designed 
for North Alabama tourism partners, hotels, attractions, DMOs, Chambers and CVBs looking to expand their reach into 
international markets.
	 This session will be led by AMLA’s Vice President of Marketing and Communications Karen Beasley,  Andy Facer, 
Alabama Tourism Department’s representative for the United Kingdom; and Janin Nachtweh, Alabama Tourism Department’s 
representative for the German and Austrian markets. Together, we’ll guide you and help you understand how international 
travelers book their trips and what it takes to be part of their journey.
	 Participants will learn why the international market matters—global visitors often stay longer and spend more—and why 
North Alabama is such a strong draw, thanks to its affordability and unique 
cultural and outdoor offerings. The training will explain how the travel 
distribution system works, including the roles of travel agents, tour operators 
and receptive tour operators based in the U.S. and how to connect with these 
key players.
	 Whether you’re new to international travel marketing or looking to refine 
your approach, this training will offer valuable insights to help you grow global 
visitation.
	 Let’s work together to make North Alabama a must-visit destination for 
travelers from around the globe!

MARKETING INSIGHTS- ZARTICO EXECUTIVE MARKETING REPORT SUMMARY

Key Insights and Recommendations from Zartico
	 AMLA receives insights and recommendations through a contract with Zartico. The latest report shares some key insights 
from North Alabama’s June 2025 performance compared to June 2024, along with strategic recommendations based on current 
market trends.
 Key Insights
	 Arts, Entertainment & Attractions Visitor Spending: The percentage of Arts, Entertainment & Attraction spend from 
visitors to North Alabama increased to 42% in June 2025, up 23% compared to June 2024. The average spend in this category 
also rose by $82 to $159 per visitor, more than double last year’s figure of $77.
 	 Origin Markets Shift: While Birmingham remains our top visitor market at 23% of visitors. Although Nashville represents 
only 6% of your visitors, they account for 9% of overall visitor spending, suggesting these visitors have higher spending patterns 
than most other markets.
 	 Regional Distribution of Accommodation Visitors: Madison County continues to dominate accommodation visitation 
(41% of accommodation visitors), but there’s notable distribution across other counties. Marshall County attracted 8% 
of accommodation visitors despite representing only 4% of overall visitors, indicating it’s becoming a popular overnight 
destination within your region.
 What This Means
	 The increase in Arts, Entertainment & Attractions spending suggests our cultural and entertainment offerings are 
resonating with visitors. This matches with findings from Deloitte’s 2025 Summer Travel Survey, which notes travelers are 
making individual choices to fit trips into smaller budgets, with many choosing to spend on meaningful in-destination 
experiences rather than luxury accommodations.
 	 The strong performance from Nashville visitors aligns with Deloitte’s observation that “many of those who had planned 
a ‘bucket list’ trip, or one that was otherwise particularly special, still say they are increasing spend significantly over 2024.” 
Nashville’s proximity makes it an accessible market for weekend getaways while still allowing visitors to have premium 
experiences.
 Recommendation
	 Consider developing targeted marketing campaigns specifically for the Nashville market, highlighting arts and 
entertainment offerings. According to Deloitte’s 2025 Summer Travel Survey, “timely and targeted deals and offers can help 
reach travelers at the right moment and attract any incremental dollars they may be willing to spend.” Nashville visitors are 
already demonstrating higher per-visitor spending, and focusing on this high-yield market could maximize marketing ROI 
during a period when travelers are being more selective with their discretionary spending.

WELCOMING THE WORLD: HOW TO REACH INTERNATIONAL TRAVELERS

Date: September 23, 2025

Time: 9:00 a.m.

Register: Send email to 
karen@northalabama.org for the 
meeting link.



WELCOME NEW 
MEMBERS

AMLA MEMBER EVENTS
•	 Leadership Virtual Lunch and 	
	 Learn
	 August 14, 2025
•	 Virtual Let’s Talk Accessibility 	
	 Class
	 August 14, 2025
	 September, 25, 2025
	 October 23, 2025
•	 Social Media Virtual Seminar
	 August 27, 2025
•	 AMLA Annual Meeting     
	 September 18, 2025- Gadsden, AL 
•	 Welcoming the World: How to 	
	 Reach International Travelers 	
	 Virtual Seminar
	 September 23, 2025

May 2025-July 2025
•	 Hampton Inn & Suites- 		
	 Decatur
•	 Touronimo- Huntsville
•	 Town of St. Florian
•	 Alabama Wine Festival- 		
	 Gadsden
•	 Home 2 Suites by Hilton- 	
	 Guntersville
•	 Mentone Excursions
•	 WAFF
•	 Harrison Brothers Hardware-
	 Huntsville
•	 Scottsboro Dragon Boat 		
	 Races

HOW HUNTSVILLE MUSIC 
VENUES MAKE CONCERTS MORE 
AWESOME FOR FANS WITH 
DISABILITIES	
	 Huntsville’s major music venues, 
like the Orion Amphitheater and Mars 
Music Hall, are setting a new standard 
for accessibility. From thoughtfully 
designed seating areas and ADA-
compliant ramps to sensory rooms 
and improved signage, these spaces are 
becoming more inclusive for fans with 
disabilities.
	 Wheelchair users now have better 
sightlines and nearby companion 
seating, while guests who are deaf 
or hard of hearing can access ASL 
interpreters and hearing loop systems. 	
	 Venues are also introducing sensory-

AROUND THE REGION
friendly zones for those with sensory 
sensitivities.
	 Behind the scenes, staff are 
trained in disability awareness, and 
venue leaders 
are working 
closely with 
local advocates 
to ensure every 
concertgoer 
feels welcome. 
Fans have taken 
notice—many 
calling Huntsville’s accessibility efforts 
the best they’ve experienced in the 
South.
	 By focusing on inclusion and 
comfort, Huntsville is proving that great 
music should be for everyone.
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Alabama Mountain Lakes Tourist Association

402 Sherman Street, SE • P. O. Box 2537 • Decatur, AL 35602

The information in this newsletter is gathered in such a way to ensure maximum accuracy. 
Alabama Mountain Lakes Tourist Association cannot and does not guarantee the accuracy 

of all information furnished to it, nor the complete absence of errors and omissions; hence no 
responsibility for the same can be, nor is, assumed.
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THANK YOU TO OUR 
EXISTING MEMBERS!

UPCOMING EVENTS
STATE, REGIONAL & NATIONAL 
TOURISM EVENTS  
•	 Governor’s Conference
	 August 23-26, 2025- Gulf Shores, AL
•	 North Alabama Accessibility 	
	 Plan & News Conference
	 October 7, 2025- Cook’s Museum, 
	 Decatur, AL
•	 Rural Tourism Conference
	 October 20-22, 2025- Athens, AL 
•	 Brand USA Travel Week
	 October 20-23, 2025- London, 
	 England


